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The planning phase brings audiences and channels, as per the strategy phase
together into a formalized marketing communications plan. On completion of
the planning phase, we are well positioned to go to market with the
assurance that we have carried out a diligent process, and that our campaigns
have the best possible chance of being successful




Hmm! Could
CTV video
work 4 us?
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Finally, and perhaps most significantly,
- é documenting everything in a systematic

S ® : manner enables the prevention of
| B:0o00co0o0onoy § errors and allows other team members

“Tagging, to provide assistance if needed.
f Moreover, it establishes a documented
'''''''''''''' X ' record in case of any issues with third
D™ parties.




Be ready to exploit developments in Al as they emerge i.e.
copy writing, creative, tracking etc.

Analytics
.l' Analy‘tg ics4

@ i [ As with CRM, take extra time to ensure tracking is

Analytics

synchronized with the campaigns
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